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(2)

To develop and implement the internal and external communications strategies

(3)

for the Council.

To provide strategic communications advice to the Council in support of its

(4)

priorities, vision, values and services.

To provide a 24 hour Council wide press service and contingency plans for

(5)

crisis press management.

To ensure that the content and the design of Council publications, leaflets,

(6)

internet, intranet and all other published materials maintain the Council’s
corporate identity and are of an appropriate standard in terms of design quality
and accessibility.

To prepare and distribute such newspapers, information leaflets and other

periodical publications as the Council may approve from time to time.

Tourism

(1)

To exercise the Council’s functions regarding tourism.

(2)

To provide publicity and information services for the promotion of Brighton and

Hove as a major tourist, conference, exhibition and holiday centre including the
planning and execution of publicity and advertising schemes, the preparation
and dissemination of guides and similar publications, and co-operation with
national, regional and local bodies in all these matters.

Arts and Creative Industries

(1)

To exercise the Council’s functions regarding arts, entertainments and creative

(2)

industries.

To make arrangements for the sale or issue of tickets for concerts, plays and

similar events. (3) To manage the relationship with the Dome Operating
Company and the Brighton Festival Trust.

Management of Establishments

To manage the following establishments/sites:-

(@) The Royal Pavilion

(b) all libraries, museums art galleries belonging to the Council;
(c) The Grange, Rottingdean,;

(d) Preston Manor;

(e) West Blatchington Windmill and Foredown Countryside Centre;

27



28



